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HIDDEN CITY

I had the amazing opportunity during the spring of 2024 to
work on the media team for Hidden City Music Festival in Columbia,
SC. Alongside some of the most popular EDM artists, the festival had
food trucks, vendors, and a large number of sponsors to make this all
come together for an incredible night with roughly over 5,000
attendees.
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LA CROIX

I based this product shoot around one
of my favorite drinks, La Croix. I wanted to
accentuate the vibe this brand gives off by
doing a shoot outside and submurging the
product in nature.




EXPERIMENTAL
LIGHTING

I have loved the opportunity to use the
studio at through the journalism school at the
University of South Carolina. It has provided
me with new avenues of creativity through my
photography journey.

This shoot was one of my personal
favorites. Working with extreme lighting and
different shutter speeds to create an effect I had
never done before really pushed me to keep
exploring the world of lighting. I have contin-
ued to use these techniques along with others
as seen on the following pages.
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VINTAGE SHOOT

This photo shoot was inspired by vintage film photogra-
phy, so my goal was to capture the essence of that style through
poses, wardrobe, and editing. We used vintage clothing and a
house full of antiques to make this vision come to life.




This photojournalism project was one

A DAY AT NANCY’S ||
’ 1
r ‘ i that I have a very personal connection with.
, “ Nancy used to be a florist, but now she spends
. her time with her grandson and other
neighborhood children, teaching them how to

‘ make homemade biscuits and reading books.
| Nancy is looked up to by all who know her.
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ALBUM ART

One creative project I have loved exploring is music-
related design. I am fascinated with the music industry and
hope to work in the field. Combining my love for music with

my passion for art and design has helped me find my way to
this new hobby of mine.

An example of the process I take to get from the starting

inspiration photo to the final render of what I manipulated for
the album cover.

Clouds

BUNT., Nate Traveller
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Scan the QR code to
watch our vlog and
see everything we
wrote about in the
magazine!

BEST OF
BARCELONA

I spent a month of summer 2023 in Barcelona, Spain

with around 70 other students. During these 4 weeks, we
were tasked with making two projects with our selected
groups to showcase the trip creatively, so we chose to do a
magazine and a vlog-style documentary video (scan the QR
code in the corner to watch!) This magazine explores the
difference in food between the highest-rated Yelp
restaurants and restaurants recommended

to us by locals.

Best of Barcelona:
What Yelp Won't Tell You

“I think they have the best

~Adriana Garcia

cinnamon rolls in Barcelona”

Yelp is supposed to be the go to place for the
best can't miss restaurants, bars and dessert
recommendations, but for visitors in a new.

country, it doesn't ahways hit the mark. While
the recommended locations are fine, there is an
entirely different experience to be had in Yelp
misses. By taking the opportunity to ask locals
about their favorite places, we enjoyed delicious
food and developed a newfound connection
with Barcelona culture.

Yelp was created in 2004 as a program to help
friends recommend their favorite places to
each other. However, after almost 20 years,
‘elp has become more unreliable with the

increasing amount of reviews from people not

from the area.

GEORGE

PAYNE

yelp

Thebs

After visiting a few of their recommendations and not
being satisied, we decided to take on Yelp and find the
best spots in Barcelona! So we sought out the
top-rated restaurant, bar and dessert cafe on Yelp to
compare with some of the locals’ favorite hidden gems.

Our month-long journey in Barcelona taught us a lot
about Spanish culture, tradition, and most importantly
how to find the best food! We were hoping to find the
best places Barcelona had to offer with the help of Yelp,
but it was ultimately and perhaps unsurprisingly the
locals' suggestions that were our favorites. You can't go

wrong with any of the places we visited, but to have the
true Barcelona food experience, the locals know best
When you book your next trip to Barcelona, take a
chance on some of the people’s favorites!

dessert

GELATO

yelp

resturant

CERVESERIA

CATALANA

local

ar

L'OVELLA NEGRA

MARINA

DEMASIE

BARCELONA

2 big big big one, and really cheap
drinks,reall cheap cockiails, and there
are plenty of clubs next to it”
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PLAY-DOH

One of my favorite projects during the past few
years has been my Play-Doh social media campaign and
product shoot. My goal for this project was to portray the
children’s brand in a more professional light on social
media while maintaining a type of adolescent charm. I
wanted to do a Christmas-themed shoot to add to the
child-like magic of the brand.

This design below was made to be used for the website as a
fun addition to their regular logo.

The gift that keeps
on giving.
and giving.

and giving.

and giving.

Kiss me untder the
mistle-doh.

$OY¥

Likgd by mwrrarss , umanETE Bl 1 ahers

phuyxioh Fpey il ooy m

These are the Instagram posts I created for this campaign.
They can be used together or individually.

Easier than ever to light
up your Christmas.

QD3

No tree?
No problem.

D3

Riss me under the
mistle-doh.

QDo

Celebrate the season
with our new colors!

tinsle green stocking coal

merry berry jolly blue
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PEE DEE CHILDREN’S
MUSEUM REBRAND

During the fall of 2021, I was selected to participate
in a program called Create-A-Thon through the
journalism school at the University of South Carolina. For
over 24 hours, each team of around six students worked on
rebranding a non-profit company that did not have the
funds to hire people to help with their brand. My team
worked with the Pee Dee Children’s museum to come up
with new logos, brochures, and other creatives that the
company could use to elevate their company for the future.
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PEE DEE

CHILDREN’S MUSEUM

THE PEE DEE EXPERIENCE

the scented
herbs in our
scent
garden

the featured
beneteau
sailboat at our
q to the
s1g ht drainpipe
garden drums in our

sound
garden

MEGHAN SWINKLE
PRESIDENT

turnerme1234@hotmail.com
803-466-7988

the fresh fruits s
d . texture trail
and veggies in the touch
we grow in garden
our taste
garden

At the Pee Dee Children's
Museum, we strive to
provide our young
explorers a hands-on
experience by helping
them engage all five

of their senses through
our exhibits.

These are some examples of

some of the content we created for the
children’s museum including an
infographic, badge, and broschure.
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HOT GIRL
HEARTRATE

This UI/UX project was an idea that was inspired by the growing
sleep difficulties of young people. This app was made to track the user’s
heart rate during their sleep cycle to ensure that they are in the right
stage of sleep during the night.

Image icons created for the app.

A
O

An example of a button in different
stages used to connect the user’s
Apple Watch.

Connect

Connect
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The logo I created for
the social media brand.

@smile_doc

For nearly two years, I have been the social media manager for a

cosmetic dentist in Columbia, SC. I have had the opportunity to oversee the
Instagram, YouTube, and TikTok accounts, creating a great increase in
engagement and followers during my time here.

Alot of what I do
is edit cosmetic procedure
videos on a day-to-day
basis. I have become
proficient in Premiere as
well is the editing software
that TikTok has added

inside of their platform.

gmileDoc

i

e

oas

Scan the QR code to watch
some of my TikToks!

TikTok Dentist

r
@smile_doc

413 425.6K 19.5M

Following Followers Likes

%7 Message 2o v

Smile Creator
£3 Cosmetic Dentist &3
Follow for Tooth Tips!

@ linktr.ee/smile_doc

Instagram
n &

Oddly Satisfying Miss. Dentist! Office

An example of the
likes, comments, saves, < Analytics
and shares on some of

Overview Content Followers LIVE
the most popular posts
I have made. Feb 4 - Mar 2 Last 28 days v
Key metrics
Video views Profile views
3aM 48K
This is a standard month of AL *2IKIFOSZNNS
analytics for our TikTok social Hikes Comments
media page (February 4th- 260K 19K
March an 2024) +161K(+1611%) ¢ +4,476(+29.2%) ¢
[ ]
Video views
421K
316K
TikTok Dentist
210K
105!
Feb 04 13 22 Mar 02

As the social media manager, I
have increased the follower count by
nearly 200k and have had many posts
with well over a million views. I was also
in charge of the contentfor the “Tooth
Fairy Dentist” TikToks, which went viral
in the fall of 2023. [ have maintained a
steady engagement and have seen an
increase of followers daily over all social
mediaaccounts.
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COMING
UP: JOSLYN
SCAHILL

I had the pleasure of making a short
documentary about a USC student, Joslyn
Scahill. She began making university print
designs for t-shirts, hoodies, and stickers
during the fall of 2022, and within just a few
weeks; her small business completely
exploded. This project was a glimpse into the
growing business of a student who brought
her ideas to life. Scan the QR code to watch!

THE HIKE

This psychological thriller style

narrative video was a collaborative project
done during the fall of 2023. We wanted

to explore the ways that videography can
change the way we perceive an idea that

is right in front of us. This was one of my
favorite projects [ was a part of during my
time in college. Scan the QR code to watch!




ABOUT ME

Hello! My name is Elise Osteen and [ am a visual communicator who
loves to tell stories through my art. I have loved being able to pursue a degree
that allows me to continue to create and discover new outlets that I now get to
share with others. This book is a collection of some of my favorite works over
the past few years, but I am always excited to find new ways to use visuals to
connect with people from all over. I hope you enjoy my work!

Let’s keep in touch!

ul eliseosteen@gmail.com

www.eliseosteen.com

e
eacs®

@eliseosteen
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